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The issue of transformations in the structure of the consumption's 

culture in the Egyptian society is considered as one of the most recent subjects 

in sociology. This is due to the fact that sociological interest does not start 

studying consumptions except from the decade of 1980. Besides the first 

specialized conference on sociology of consumption was held at Oslo 

university in January, 1988.  

The study falls into two parts: 

 The first one, concerns the tasks of the sociological/social researcher's 

seeking for discovery registering, and exploration of any social phenomenon 

that suddenly appears / occurs in the society, consequently the researchers has 

to add new perspectives in the field of his social research.  

The second part: 

 Is the attempt to explain, treat, and analyze the phenomenon to 

determine  its dynamics and effect on the Egyptian society in order to clarify its 

course and patterns. Moreover, it is also the attempts introduce social, 

economic, polilical and legar awareness for the Egyptian society, in general, 

and for the Egyptian family, in particular, on the culture of consumptions.  

 As a result of transitional – commercial transformations or globalizing, 

culture has been transformed from being a life-style or pattern into a 

marketable commodity and an effective commercial advertising means that 

absorbs or possess minds and demarginalize social values, as well as, rains the 

historical privacy of the nations. The problem of transformations (T.) in the 

structure of both consumption's culture and the changeable consumption 

pattern, has appeared in the cities of Egypt, in order to turn people's behaviour 

from 'rationalism' into the behaviours that tend towards emotionalism and the 

rust towards consumptions. The present study totally aims at explaining the 

series / group of T. in the structure in the Egyptian society, as well as it is a 

sociological study of the changing patterns of consumption (C.) in the cities of 

Egypt, with studying all what it includes of life, behavioura / and living pattern 

of the Egyptian families.  

 Moreover, the study attempts to search for sociological explanation of 

the reasons that have led to T. in the structure of the culture of c. in the 

Egyptian society, it also investigates the relation between their social 

characteristics (gender – age – educational level – social and economic status 

or level) and their tendercies for the consumptions changeable patterns.  

 On the other hand, the study attempts to find out the total of the 

international situations and developments as well as, determining their 

influence on shaping the structure of the culture of C. in Egypt. In also attempts 

to recognize the most important home or internal factors influencing closely 

these issues, as well as, the economic policies and their effect on the structure 

of the culture of C. in Egypt.  



 As for the methodology of this study, it depends on the descriptive 

methods, as it allows reaching thorough and detailed knowledge on T. in the 

structure of the culture of C. in the Egyptian society and registering observation 

for the changeable patterns of C. in the cities of Egypt. Therefore, methods of 

data collection includes both questionnaire form and deep interviews with some 

selected – Egyptian families.  

The results:  

1- The field study of the presents study has found out various reasons 

which have led to the appearance of change in the culture of 

consumption for the society under investigation Benha University.  

2- The results shows the existence of a correlation / relation between each 

of : gender or sex, age, educational / level, professional level social 

status, amount of in come, number of off spring / sons and the change of 

the culture of C. in the society, under investigation.  

3- The study reveals the existence of a group of causes leading to changing 

the culture of C. such as the successive economic policies, globalization, 

openness towards the foreign world, change of income's level, mass 

media and recent / modern means of communication and technology. 

The variety of these causes has led to the appearance of various features 

signs of this change in order to create variable signs and vocabularies of 

this change in the culture of C. in Egypt.  

4- The study has a reached the following recommendations and proposals 

which should be emphasized.  

First:  The necessity of cooperation between the official / organization and 

traditional consumer's protection societies/ associations to become one 

of the most important bases of control.  

Second:  The necessity of the existence of the basic role of informal 

associations to produce and spread mass – associations to produce and 

spread mass – media programs that will guide the consumers to ward 

the correct or right methods of dealing with foods and the types 

transmitted as a result of pollution.  

Third:  It is necessary to draw a new plan done by the concerned authories / 

organizations to attain guideline principles or roles to absorb include 

understand this protection of the consumer.  
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